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Websites

FernlightFernlight
BakeryBakery
A bakery site that takes orders by noon

Fernlight bakes for three neighbourhoods and sold out

by ten most mornings. Sam Okafor wanted fewer calls

and more orders placed the night before. The new site

takes pre-orders until noon, shows what is left today

and loads in under a second on a phone.

The brief

Fewer phone orders, a menu that changes every day and a site the

team can edit from the counter without calling anyone.

What we built

A hand-coded site with a daily menu, pre-orders by noon and a

quote form for catering that lands in the shared inbox. Every page

loads in under a second on a phone.

What changed

Phone orders dropped by half in the first month, Saturday pre-

orders now sell out the night before and the counter edits the menu

itself.
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